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INTRODUCTION  

 

My professional interests had already been oriented towards the notion of sustainability 

since the beginning of my higher education studies. While my first research efforts focused on 

local sustainability action programs, following admission to the Doctoral School on Business 

and Organisational Science of the Budapest University of Technology and Economic Science, 

and advised by Professor János Szlávik I started to examine the concept of Corporate Social 

Responsibility.  

The initial global perspective of my inquiry was narrowed to studying the theoretical and 

practical aspects of Corporate Social Resonsibility (CSR) in Europe. Research results, 

international CSR practices, and several examples of the respective professional literature 

appear to suggest that the level of social responsibility in various countries is not only 

influenced by economic development but by the respective social, cultural, and other related 

national conditions. Consequently, we cannot declare that the achievement of a certain 

national economic output would result in the automatic increase of social responsibility, and it 

was proven that the abovementioned features determine the applicable apparatus and the 

potential developmental options. Thus, while there is a definite need for a comprehensive EU 

strategy, social responsibility objectives can only be implemented while taking the respective 

national conditions into consideration. This led me to the principle question of the 

dissertation, that is, the examination of the options for the development of corporate social 

responsibility in Hungary, more specifically in the Northern Hungarian Region, which 

with the exception of Nógrád County belongs to the Carpathian Euroregion.  

Socially sensitive corporate activity entails a voluntary commitment to the publc good 

demonstrated during the deployment of business resources in corporate or 

entrepreneurial business practice. CSR not simply means a mere following of certain set of 

rules and criteria, but refers to such business conduct, which provides benefits and advantages 

for the employees, for the immediate and macro environment, including the natural 

surroundings, thereby promoting overall well-being. This, however, cannot be restricted to 

financial support, as the concept of well-being is not exclusively measured in monetary terms 

demonstrated by the elaboration of such novel indicators as the ecological foot print, the 
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human developmental index, and the complex environmental indicators. (Szlávik, 2005 p. 

132).  

Any socially and environmentally sensitive enterprise strives to achieve business success, 

while preserving the options of the future and considering the social, environmental, and 

business aspects and criteria interrelated and unseparable.(Ligeti, 2007). Sustainability is a 

basic question of social responsibility, that is, meaning such business conduct and 

behaviour, which ensures the availability of the services and options provided by the 

respective business resources, natural environment, and society for future generations. The 

fact that today some large companies have more economic power than certain individual 

nation states justifies the development of a management perspective taking the above issues 

into consideration.   

The concept of corporate social responsibility was born in the United States. While the 

actual notion was developed by Howard Bowen in his landmark book1 titled The Social 

Responsibility of the Businessman (1953), American organisation research experts have begun 

to focus on the ethical aspects, social and environmental impact of business conduct only 

from the 1970s. (Bowen, 1953).  

Since the early 1990s CSR has been assigned a greater priority in Europe as well. 

European business practices not only emphasize profitability, but strive for the development 

of such economic and social context, which assigns crucial priority to meeting social and 

environmental challenges. This attitude is further reinforced by the 2006 European 

Commission statement: ”The European Community is fully convinced that CSR as one of the 

crucial aspects of the European social model applies to and impacts, or matters to each 

European citizen. CSR contributes to the realisation of sustainable developmental objectives 

while not only promoting innovational capability and competitiveness, but furthering 

employability and job creation in Europe (European Commission, 2006 p.1).  

The increasing demand for greater corporate social responsibility in Europe can also be felt 

in Hungary as well. Corporate social responsibility as one of the important prerequisites for 

sustainability and at the same time a crucial European component of the realisation of the 

goals of the Lisbon Strategy plays a significant role in the improvement of the 

competitiveness of Hungarian enterprises as well. While this approach has not enjoyed such 

full acceptance in Hungary as in the United States, or in countries joining the European Union 
                                                 

1 Many researchers assert that the concept of CSR was first introduced by E. Merrick Dodd’s 1932 Harvard Law 
Review article titled ”For Whom are Corporate Managers Trustees?” (Dodd, 1932)  
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earlier, Hungarian representatives of multinational companies along with greater enterprises 

in Hungary have already adopted socially responsible management principles and 

performance indicators of the mother companies and tend to insist on reaching economic 

profit via responsible conduct.  (UNDP, 2007 p. 49.).  

 

THE SCIENTIFIC BACKGROUND AND PRECEDING 
DEVELOPMENTS OF THE RESEARCH EFFORT   

One of the first cornerstones of the present research effort was a comprehensive 

European Corporate Social Responsibility research project titled “Rhetoric and Reality- 

Analyzing Corporate Social Responsibility” (RARE2) implemented in  the 2005-2007 period 

within the frameworks of the EU-6 program.. The project’s objectives were realised with the 

co-operation of six countries including Germany, Norway, Sweden, Italy, Hungary, and Great 

Britain. Hungary was represented by a research team organised by Professor János Szlávik at 

the Department of Environmental Economics of the Budapest University of Technology and 

Economics Science. Thus, I would like to take this opportunity to express my gratitude to  

Professor Szlávik for his recommendation, which helped me a part-time doctoral student, to 

become an actual contributor to the research team.  

The three year program performed by the RARE European Union research group was 

concluded in 2008. While said research program focused on the corporate social 

responsibility of small and medium size enterprises in the European Union, its goals 

coincided with a regional research project performed at my place of employment, the 

Institute of Economics at the Eszterházy Károly College of Eger. That project focused on the 

expectations towards young college graduates of the Northern Hungarian Region, along 

with their integration into the labour market3. The latter research efforts revealed and 

identified such regional features, which in my opinion could exert a significant impact on 

social responsibility as well. While my original research topic, corporate social responsibility 

in Europe and in Hungary has already been developed, its focus and scope was narrowed only 

in light of the results of the regional research program. My position as the secretary of the 

                                                 
2 The project’s own web-page: www.rare-eu.net 
3 ROP-3.3.1.05/1.-2005-07-0010/31project titled Cooperation for the young college graduates of the Northern 

Hungarian Region carried out between 2004-2006 at the Institute of Economics of the Eszterházy Károly 
College within the framework of the European Plan (Kádek–Zám, 2008). 



 
 

6 

Regional Economic Development Research Group of the Eszterházy Károly College inspired 

me to examine the development potential of corporate social responsibility in the Northern 

Hungarian Region. The expansion of corporate social responsibility not only improves the 

competitiveness of the principal actors of the business sector, but that of the whole region. 

The examination of options for the improvement of the competitiveness and the elimination 

of respective differences is specifically justified by the fact that said region is one of the least 

developed areas of the European Union (Kocziszky, 2006 p. 132). Out of the 254 NUTS-2 

regions of the European Union the per capita GDP established according to consumption 

power parity, showing a 37,3 % value in 2002 as compared to the per capita GDP of the 25 

EU countries, ranked he Northern Hungarian Region 249th. However, as the press release of 

the European Union issued in February 2008 reiterates, by 2005 the Northern Hungarian 

Region has already achieved the 42,3% average per capita output of the European Union, and 

thereby surpassing certain regions in Bulgaria, Romania, and Poland, it does not belong to the 

15 least developed regions of the 27 EU countries anymore. (EUROSTAT, 2008)4. 

Unfortunately, the Northern Hungarian Region not only shows a major developmental gap to 

the other EU regions, but to the most developed Hungarian region as well.  According to 

the above parameters its performance compared to the Central Hungarian Region 

shows the same difference as compared to the average of the EU regions. (Kádek–Zám, 

2007 p. 50.). In 2005 the Northern Hungarian Region displayed the smallest economic 

activity and the highest unemployment rate in Hungary, which has not changed eversince. 

(Zám, 2008).  

An additional important criterion is that a research effort focusing on Hungary as a whole 

would have exceeded my personal possibilities both from a temporal and financial aspect, in 

addition to surpassing the physical limits of the present dissertation. 

In my study I deploy a conceptual apparatus used for the examination of corporate 

commitment to social responsibility, along with devices and instruments with a potential 

further use. Furthermore, by processing the obtained survey answers concerning success 

factors and limits of corporate social responsibility I attempt to examine such aspects of the 

very issue as environmental protection, the reduction of the impact of climate change, the 

                                                 
4 These data, however, do not necessarily mean a major improvement in the per capita GDP, as the low per 

capita GDP figures posted by the newly joined countries reduced the overall average per capita GDP of all EU 
countries. Thus the Northern Hungarian Region naturally surpasses the less developed regions of the newly 
joined countries. 
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limiting of risks associated with using chemicals, gender equality, and the struggle against 

corruption. I decided to focus on these factors because they significantly contribute to the 

social well-being of the region in addition to representing various dimensions of 

sustainability. We cannot emphasize enough that the acceptance of corporate social 

responsibility helps to achieve long term business advantages while providing directions for 

meeting the requirements of sustainability. Futhermore, several researchers and experts 

underline that only sustainable development can provide long term economic benefits while 

preserving the chances of future generations and offering real alternatives in the present. 

(Prodi in Szlávik, 2005 p. 27). 

 

THE STRUCTURE OF THE DISSERTATION  

My dissertation focuses on the questions and practical aspects of corporate social 

responsibility in the Northern Hungarian Region. Furthermore, I examine the features and 

main components of corporate social responsibility implemented by the business sector of the 

region. The starting point of my hypothesis was that there had been a positive correlation 

between the level of voluntarily assumed corporate social responsibility and the success 

of the given enterprise, in addition to the recognition that a carefully selected CSR strategy 

can promote competitiveness on the long run (Porter–Kramer, 2006). While the examination 

of the most important ideological trends is crucial for the adoption of the Porterian 

perspective my thesis also explores concepts contradicting the above opinions and introduces 

such views, which do not exclusively espouse win-win solutions.   

 While establishing the theoretical foundations of the dissertation I provided an 

overview of the evolution of the concept of CSR from its beginning until its current 21st 

century definitions. During the examination of the international and domestic research results 

the emphasis was on the continuous change of the content of the theoretical concepts 

while introducing the most important views questioning the legitimacy of the very issue. 

The historical overview starting from initial philanthropy until the elaboration of strategic 

CSR concepts not only provides the foundation of the theoretical exploration, but it dissects 

the notion of corporate social responsibility, a crucial concept of the competitiveness of the 

given enterprise (Porter–Kramer 2006).  
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Since my dissertation is dedicated to the detailed and thorough examination of corporate 

social responsibility in Europe, my own empirical research focuses on the implementation 

of this issue in a region of one specific EU member country, Hungary. Thus one chapter is set 

aside for the introduction and analysis of European corporate social responsibility. In this 

section in addition to exploring the European dimensions, and providing a comparison of 

American and European approaches the examination includes the conceptual apparatus and 

respective landmarks necessary for the compilation of the criteria of the regional empirical 

research and the interpretation of the respective research results. Furthermore, this chapter 

explores the development of regions, their roles in the European Union in addition to the 

correlations between the prioritised areas of regional community development and 

corporate social responsibility.  

 Since corporate social responsibility not only depends on the given time period, but it is 

impacted by the social and political traditions, norms, and expectations of the respective 

country, in light of EU recommendations and of the numerous Hungarian empirical research 

results.I assigned crucial priority to providing a summary evaluation of the background 

and main features of social responsibility in Hungary. This effort is followed by a 

comparative analysis of my own region-specific research results as well. 

The empirical research effort focused on the firms and enterprises of the Northern 

Hungarian Region. The questionnaire based survey examined the social and environmental 

commitment of firms, the actual practices of corporate social responsibility, and the 

motivational and limiting factors of the concept. Special attention was paid to the regional 

economy and business development function of corporate social responsibility, itself a 

guarantee of competitiveness in the region. The empirical examination’s primarily regional 

focus aimed at the analysis of corporate social responsibility and at the potential 

developmental trends.  

Prior to elaboration of my summary proposals I compared corporate social 

responsibility in Hungary and in the Northern Hungarian Region with some 

neighbouring post-socialist countries displaying similar economic, social, and political 

features and background. The comparison aimed at revealing the degree of region 

specificity of corporate social responsibility. Finally, after the comparison of my research 

results concerning the business sector of the Northern Hungarian Region and establishing the 

respective hypotheses leading to the elaboration of my main theses recommendations were 



 
 

9 

made for the improvement of corporate social responsibility in the domestic and 

regional context.  

These concepts form the central pillars of my dissertation and the results of the empirical 

research along with the conclusions of the comparative analyses are combined into the 

main theses summarising the respective results. The results of the present effort can be 

utilised in other countries’ regions coping with similar problems and the expansion of the 

applied methodology can lead to the elaboration of nationwide recommendations.  I am fully 

convinced that region specific analyses provide additional opportunities for the examination 

of corporate social responsibility. The presented methodology aimed at the improvement of 

such practices incorporates not only national, but regional requirements and criteria as well. 

 

THE MAIN OBJECTIVES AND HYPOTHESES OF THE 
DISSERTATION  

The starting hypothesis of my research effort entailed the recognition of regional features 

of corporate social responsibility. My empirical research and the subsequent comparative 

analyses are also aimed at the identification of these features.  

 

The main objectives  
 

The empirical research and comparative analysis of the business sector of the Northern 

Hungarian Region are directed at the following components:  

1. the commitment of the firms of the region,  

2. the available CSR apparatus and the resources already dedicated and scheduled to be 

used for the promotion of corporate social responsibility,  

3. the social pressure exerted towards regional firms, 

4. the motivational and limiting factors of responsible business activity and firms’ 

expectations for the support of corporate social responsibility development efforts  

5. the correlation between corporate social responsibility and business success in the 

region, 

6. the comparison of the extent of corporate social responsibility in regional and  

international context. 
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The main issues and hypotheses connected with the abovementioned objectives are 

summarised in the following table:  

 Problem  Hypothesis 

1. Is commitment to the solution of 
social and environmental problems 
characteristic of regional firms and 
are the specific components of 
corporate social responsibility 
assigned strategic importance? 

While regional enterpises display commitment to the 
solution of environmental and social problems, the main 
motivating factor is meeting the requirements of 
regulations and mandatory recommendations. 
Futhermore the regional business sector does not assign  
strategic importance to prioritised aspects of CSR  

2. What type of devices and conceptual 
instruments promoting CSR are 
available, used, and scheduled to be 
deployed in order to consistently deal 
with social and environmental 
challenges and what type of 
expenditures are envisioned? 

The number of regional enterprises using a large amount 
of CSR instruments and devices are relatively low, and 
companies tend to prefer the continuation of communtiy 
efforts. Several conceptual apparati are not well known 
and the scale of applied tools is not likely to be 
expanded as business managers do not envision a 
significant expansion of corporate social responsibility 
efforts while additional funds are unlikely to be used for 
this purpose  

3. Can such extent of social pressure be 
identified in the region, which 
provides adequate incentive for the 
continuation of socially responsible 
business activity? Do clients and 
partners of regional entrerprises 
appreciate, support, or require social 
and environmental sensitivity? 

In most cases the clients and business partners of 
regional enterprises do not appreciate, or support 
socially and environmentally sensitive business activity, 
This demonstrates the low level of social and 
environmental awareness of the region, and that of the 
Hungarian society. 

4. What business objectives do the 
recognition of responsibility to 
society and the environment helps to 
realise, or what are the most 
important motivating factors and 
limiting conditions of responsible 
business activity? What form of 
support is expected from decision 
makers and professional organisations 
for the improvement of corporate 
social responsibility efforts? 

The business sector of the Northern Hungarian Region 
considers those factors the most important objectives of 
responsible business activity, which can contribute to 
success and profit in the short run. The most important 
conditions limiting social responsibility is the lack of 
financial resources, or the dearth of governmental, and 
professional support.Consequently, regional firms 
expect a more active support on the part of professional 
organisations and decision makers. 

5. Can a correlation be discerned 
between the profitability, socially 
responsible commitment, and 
performance of regional firms, and 
what is the extent of or how close is 
this correlation? 

A positive correlation can be identified between the 
profitability and CSR activity (social and environmental 
activity, the benefits provided to local communities and 
the extent of the strategic significance of CSR), while 
profitability is the most important factor determining the 
intensity of socially responsible business activity. 

6. How can the social responsibility of 
the Northern Hungarian business 
sector will develop as compared to 
the overall situation in Hungary and 
to neighbouring countries with similar 
economic, social, and political 
background? 

Corporate social responsibility in the Northern 
Hungarian Region appears to be somewhat behind the 
overall status of social responsibility in Hungary, and 
also of the neighbouring countries. The corporate social 
responsibility apparatus is somewhat more restricted in 
the Northern Hungarian Region. 
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THE CONCEPTUAL FRAMEWORK  OF THE REGIONAL 
EMPIRICAL RESEARCH  EFFORT 

 

The target to be examined was selected by a systematic sample taking process. The 

required data was obtained from the representative agencies of the Hungarian Chamber of 

Commerce and Industry from three counties along with the records of the Business 

Registration Court. I have sent 1450 questionnaires to regional firms and I received 144 out 

of which only 135 proved to be suitable for further processing. Furthermore, I was able to 

conduct personal interviews with 14 regional business executives, thus the total sample 

amounted to 149 completed questionnaires representing 14 large and 135 small and 

medium size enterprises.  

 

Table 1. The sample taking process of the empirical research effort:  
 

County 
Full sample 
population 

Those questioned Those responding 

Firm/ 
number 

Percentage 
distribution 

Firm/ 
number 

Percentage 
distribution  

Firm/ 
number 

Percentage 
distribution 

Heves County   1067 24 % 400 27 % 74 50 % 
BAZ County   2727 61 % 850 59 % 57 38 % 
Nógrád County     666 15 % 200 14 % 18 12 % 
Total   4460    100 %    1450    100 %    149    100 % 

Origin: table constructed according to own data (2008) 

 

While the number of responses to the questionnaire appears to be satisfactory, some 

problems associated with the representative nature of the answers might positively bias 

the results of the research effort.  However, the aforementioned deficiencies 

notwithstanding and in light of all these concerns the results of the survey, if handled with 

appropriate care and compared with research results of similar nature, can be expanded to the 

whole region as well. (Papanek, 2007 p. 11).  While taking the already mentioned factors 

exerting a positive bias into consideration, the conclusions drawn from the results of the 

empirical research effort can be most applicable to the socially responsible business sector 

of the region. During the empirical research an indirect instrument, a business questionnaire 

was used. This research tool aimed to examine not the immediate phenomenon, that is the 
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very concept of corporate social responsibility, but the thinking processes, views, attitudes 

and ”supposed”5  performance of these firms in the region. 

 

The six page questionnaires containing 16 mostly close ended items can be divided 

into 5 thematic groups. The questions suitable and relevant to both small and large business 

enterprises were matched with the previously elaborated hypotheses: 

 

I.    The extent of the commitment of the given business  
II.   The applied and currently available CSR apparatus  
III. The role of CSR in strategic planning  
IV. Conditions promoting and preventing the introduction and implementation of 

CSR  
V.  General data  
 

The 149 piece sample group was processed with the Microsoft Office Excel data base 

progam. As warranted by the size of the sample I selected relatively simpler statistical 

methods for the analysis of the answers including ratios, mathematical and geometrical mean, 

assymetry indicators and correlation calculations. 

Moreover, the data base compiled from the questionnaire answers yielded explanatory 

graphs and tables for each question group relevant to large, small and medium size 

enterprises or in some cases to all examined firms. While said graphs and tables well illustrate 

the processed research results, the latter were combined into theses. 

 

                                                 
5 Here I am using the term ”supposed” because there is no specific method available for quantifying or 

controlling information on the social and environmental attitude of businesses. Enterprises, however, could be 
aware of what they should do and occasionally companies deliberately provide a more positive answer not 
specifically for actual performance but concerning commitment and attitude. While this can exert a positive 
bias on the reseach results, I have taken this issue into consideration during the evaluation of the 
questionnaires.  
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NEW SCIENTIFIC RESULTS , THE MAIN THESES  

 

Thesis No 1. 

While a commitment to the solution of environmental and social problems tends to 

characterize the enterprises of the Northern Hungarian Region, this mostly means adherence 

to regulations and mandatory recommendations. Social and environmental commitment only 

exists on a rhetorical level, appearing more in the form of theory than well established 

practice. [6] 

 

The following empirical research results tend to substantiate the above hypothesis: 

(i) Only few companies in the region, mostly large size enterprises display more corporate 

social responsibility than warranted by regulations.  

(ii) All responding firms displayed an intention to meet the requirements of regulations and 

mandatory recommendations. 

(iii)Most large, small, and medium size enterprises assign strategic significance to the 

struggle against corruption and to the provision of gender equality. While 65% of large 

size enterprises consider the other aspects of CSR important, this can only be said about 

a few small and medium size enterprises.  

(iv) In case of most enterprises the positive answers concerning the significance of CSR 

strategy and the benefits provided to local communities. were not substantiated by 

subsequent positive replies related to the use of specific CSR instruments and the 

respective community activity  

(v) 17% of large firms and an overall 33% of enterprises indicated that they plan to limit 

their CSR expenditures implying that the potential commitment and optimistic outlook 

cannot be substantiated due to an unfavourable financial situation. 

(vi) While 37% of SMEs plan to improve their CSR activity, in a somewhat contradictory 

manner, only 12% intend to allocate more funds for this purpose. This demonstrates that 

due to limited financial resources in case of SMEs the commitment to CSR is greater on 

the theoretical level, than in practice.  
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Thesis No. 2 

In the Northern Hungarian Region there are relatively few companies known for using a 

wide variety of CSR instruments applied in the EU as well while the continuation of 

community activities tends to be more characteristic. Firms are not familiar with a large 

number of conceptual tools and the prospective methodology tends to restrict CSR activities 

to quality culture, and to the implementation of management systems along with introducing 

various methods for maintaining connections with employees.  

Businessses mostly wish to maintain the already existing scale of CSR tools, while planning 

to conduct socially responsible activities in the already established manner. Furthermore, 

only a small fraction of the business sector anticipates the increase of CSR application 

related expenditures. [7] [10] 

 

The following empirical research results tend to substantiate the above hypothesis: 

(i) While the use of CSR tools and the respective variety is greater on the part of the large 

companies of the region as compared to small and medium size enterprises, still only a 

small portion of this sector deploys CSR conceptual instruments successfully applied in  

the European Union. Furthermore, large companies are in no better position than the 

SMEs of the region as far as familiarity with the latest CSR tools and their future 

implementation is concerned. Generally regional SMEs tend to use such CSR tools as 

management systems and the monitoring of employee satisfaction. 

(ii)  Only 20% of enterprises are familiar with fees and product markings associated with 

environmental protection concerns. 

(iii)More than half of the large companies surveyed support sport events or sport clubs 

either fnancially or with material donations.  

(iv) 65% of large firms perform community activity locally and 95% of community support 

provided remains to be used in the local and regional level. 

(v) 82% of the SMEs examined participate in community activities at the local level.  

(vi) Having compared the community support activities of the large firms and small and 

medium size enterprises we can conclude that prioritised support areas in the region 

include sports, education, and culture, to be followed in order by health care and 

environmental protection. 
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(vii) 22 % of large firms plan to improve their CSR activity, while 33 % expressed an intent 

to allocate more funds for this purpose.  

 

Thesis No.  3. 

While in case of one third of regional enterprises their clients and business partners appreciate 

social and environmental commitment, approximately the same amount of partners and clients 

do not consider socially responsible business activity valuable. This eventually demontrates 

the low social and environmental awareness not only in the Northern Hungarian Region, but 

in the country as well. The lack of conscious consumers is a major obstacle in the 

development of social responsibility, thus the promotion of conscious consumer behaviour 

along with social and environmental awareness should be given a greater emphasis in the 

future. [3] 

 

The following empirical research results tend to substantiate the above hypothesis  

(i) 35 % of regional firms report that their business partners and clients appreciate socially 

responsible business activity. This rate applies to all business types including large firms 

and small and medium size enterprises.  

(ii) Research results reveal that the business partners and clients of 20% of large firms and 

more than 40% of SMEs do not appreciate or value socially responsible business 

conduct. 

(iii)At the same time large enterprises and small and medium size enteterprises share 

similarities as well. Namely, approximately 30% of them are required to produce 

information about their socially responsible activities to their clients and partners.  

(iv) 15% of large companies surveyed reported that their partners and clients support 

corporate social responsibility development efforts, while only 7% impose requirements 

surpassing existing legal regulations. 

(v) 5 % of SMEs surveyed reported that their partners and clients support corporate social 

responsibility development efforts, while less than 10% impose requirements surpassing 

existing legal regulations.   
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Thesis No. 4. 

While regional enterprises consider those components of socially responsible business 

conduct their most important objective and motivating factor, which can provide profitability 

in the short run, large firms tend to be motivated by real and actual CSR commitment. The 

most significant obstacles to the promotion of responsible business conduct in the region 

include the lack of financial resources, and the scarcity of governmental and professional 

support in addition to a mistaken view that socially responsible business conduct limits 

profitability. Consequently, the enterprise sector of the region expects a more active support 

from the professional community and the decision makers as well. [5] [9] 

 

The following empirical research results tend to substantiate the above hypothesis  

(i) In case of large companies surveyed the most important motivation for the continuation 

of CSR activities is the intent to meet such criteria as ”performing business activity 

corresponding to the basic value system of the firm” followed by ”ethical business 

conduct.” Furthermore, all companies ranked equal in importance such considerations as 

”contribution to sustainable development,” “the nurturing of the reputation of the 

business,” “the expansion of clientele,“ and the “acquisition of new markets.” 

(ii) In case of small and medium size enterprises the most important objective is 

the”expansion of clientele and the acquisition of new markets” to be followed by the 

”reduction of expenses and the maintenance of the reputation of the firm.” The other 

considerations of lesser importance include ”ethical business conduct,” “contribution to 

sustainable development,” and “meeting the expectations of buyers and suppliers.” 

(iii)The answers support the conclusion that while SMEs are mostly motivated by ”tangible 

elements” promoting short term profitability, large companies’ socially responsible 

behaviour reflects actual commitment and the realisation of long term business goals in 

the region.  

(iv) Large companies believe that the best help provided by decision-makers should include 

training and consultation in addition to providing financial resources. At the same time 

an equally important emphasis is placed on the development of investor and consumer 

awareness. along with the preparation and dissemination of informational materials and 

case studies. 
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(v) Most small and medium size enterprises expect decision makers to provide data for the 

preparation and dissemination of informational publications and case studies. However, 

a similar emphasis is placed on measures promoting consumer and investor awareness 

along with financial support.  

(vi) Both large and small and medium size enterprises envision the role of decision-makers 

in supporting and promoting CSR activities in the same field. Shared concerns include 

the availability of financial resources, the promotion of consumer awareness, the 

dissemination of informational materials, and strengthening the importance of training 

and educational schemes.  

 

Thesis  No. 5. 

The positive correlation between profitability and CSR activity of regional enterprises (social 

and environmental activity, advantages provided for local communities, the level of strategic 

significance attributed to CSR) appears to be weak, as the CSR activities of regional firms do 

not depend on financial concerns, rather the general social conditions tend to prevent the wide 

spread application of CSR. [1] [4] 

 
The following empirical research results tend to substantiate the above hypothesis  

(i) The positive correlation between profitability and CSR activity of regional enterprises 

(social and environmental activity, advantages provided for local communities, the level 

of strategic significance attributed to CSR) can mostly be discerned in case of large 

companies and in this instance the advantages provided to local communities are 

influenced more substantially. 

(ii) The correlation between the profitability of SMEs and their CSR activity relevant to all 

factors is rather weak thus profitability cannot unequivocally be considered a decisive 

factor in the socially responsible activities of the SMEs of the region.  

(iii)The social and environmental activity of the large enterprises is mostly influenced 

positively by the rate of female executives, ranking before sales receipts the number of 

employees, and profitability, the latter concept having the least power in exerting a 

positive impact. The research effort also revealed that the strategic importance of CSR is 

greatest in firms where the rate of female executives is highest in management.  
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Thesis No. 6. 

The social responsibility of regional firms lags behind the overall Hungarian enterprise sector 

along with the neighbouring Central and Eastern European countries with similar economic, 

social, and political background. The applied CSR apparatus to address the relevant social and 

environmental problems is of a narrower scale in the Northern Hungarian Region. [8] [2] 

 

In my dissertation in order to explore the relevant similarities and differences.I have 

performed a comparison between corporate social responsibility in Hungary and in the 

Northern Hungarian Region with that of the countries of the Carpathian Euroregion (Poland, 

Slovakia, Romania, Ukraine).  

The comparative analysis of national corporate social responsibility practices was 

performed according to the following criteria: the interpretation of the CSR concept, applied 

CSR tools in business practices, CSR reports and standards, the role of civil organisations and 

institutions, the role of the media, the function of instruction and CSR research projects, and 

the role of the government and public admininstration in the countries of the region.   

The comparative analysis revealed that numerous social, economic, political and practice-

based features nothwithstanding the extent and nature of corporate social responsibility tends 

to significantly vary throughout the aforementioned countries. Out of the 5 countries 

examined 2 shows the greatest differences as Slovakia stands out in a positive sense, while 

Ukraine is singled out due to the low level of CSR.  

 

In certain sense the Northern Hungarian Region appears to stand out from the rest of the 

sample, mainly due to the deficiencies in the field of social responsibility, which not only 

reveals a significant lag in the context of neighbouring countries but demonstrates that social 

responsibility in Hungary is ranking below the national average.   
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